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E ight years before CBR inaugurated our first bold 
mass-media program (the Genocide Awareness 
Project), we were producing videos.  We are 
still producing powerful videos and finding new 

applications for them with phenomenon like YouTube opening 
up more doors to reach people with the incontrovertible truth 
that abortion is an act of violence which kills a baby.

Providentially, we recently became aware of a promotional 
video for Northland Family Planning 
Centers (Northland).  In some 
ways, it is more outrageous than the 
promotional video the late George 
Tiller sent to doctors to “recruit” 
patients. (See at AbortionNO.org.) 

This chain of abortion clinics advertises abortions to twenty-
four weeks.  The outrage here isn’t merely the ages of the 
babies they are killing.  Every abortion is horrific at any age.  
The real scandal is that the abortion clinic spokeswoman, 
disguised as some sort of prim and proper schoolmarm, 
complete with conservatively styled hair, starched blouse 
and horn-rimmed glasses, looks straight into the camera 
and says, “We know that good women often have to make 
difficult decisions in life.”  The deception pours out like a 
torrent from her mouth as she tells lie after lie for the purpose 
of tricking vulnerable, desperate women -- and young girls 
-- into unimaginably ruinous “choices.”  Her manner is 
shrewdly calculated to be matter-of-
fact and reassuring.  Her purpose is 
to disarm her victims and lure them 
into a carefully laid trap.  (http://www.
northlandfamilyplanning.com/videos/
everyday-good-women/). 

CBR was inspired to answer each lie 
with the truth -- horrifying clips of a 
second-trimester abortion in progress.  
This footage is difficult for anyone 
with a functioning conscience to view 
without concluding that abortion is an 
inexpressible evil.  Our video exposes 
every lie this satanically inspired narrator 
tells.

You could never adequately answer lies 
this monstrous with words alone.  Years 

ago, CBR Executive Director Gregg Cunningham was engaged 
in a debate at U.C. Berkeley.  His opponent was a Planned 
Parenthood education director who cleverly attempted to use 
peer pressure to force students to define themselves as “pro-
choice.” She asked for a public show of hands with a series of 
questions largely related to the hard cases, and accordingly, 
the vast majority of the students identified themselves as 
“pro-choice.” The PP staffer then spent the rest of her time 

at the podium telling so many lies 
so quickly that it became difficult 
to even follow her arguments. 
In spite of all the documentation 
Gregg had prepared to refute 
these lies, time only permitted 
him to verbally address a portion 

of them. Thankfully, he used CBR’s Harder Truth video as 
the cornerstone of his presentation.  When the debate ended, 
scores of students crowded around us to pepper Gregg with 
sincere questions -- because the abortion video had completely 
shattered their illusions about abortion rights.    

In this same way, our new Northland video is educating the 
enormous numbers of students who visit our website.  Needless 
to say, the Northland abortionists quickly learned of our video 
and immediately directed their lawyers to threaten us with legal 
action if we refused to take it down.  We immediately directed 
our lawyers to tell Northland to “Bring it on!”

(Continued on page 2)

Insanity of  “Choice” – This GAP sign resonates with lots of people, 
including students who see it on their campuses.

“All we have done is force open  
the door down the hall…” 

Gregg Cunningham
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VIDEO EXPOSES (Continued from page 1)

We know the law better than they do and we carefully used 
the Northland footage pursuant to the Fair Use Doctrine (U.S. 
Code, Title 17, Section 107’s copyright limitation balancing 
test). By following this exception to general copyright law, we 
have successfully appropriated other copyrighted material for 
educational purposes for years.  CBR’s use here is exclusively 
non-profit/educational.  Our purpose is the dissemination of 
consumer protection information in the public interest.  

The Northland copyrighted work is promotional video material, 
posted on a business website, produced to persuade prospective 
customers of the morality of abortion and to enhance the 
commercial appeal of this particular chain of fee-for-service 
abortion enterprises.

Here is why this particular case is so important.

While this abortion clinic saleswoman was filming her 
commercial ad, just down the hall, safely out of sight of the 
camera, viable babies were being tortured to death, without 
benefit of anesthesia -- babies so far along in pregnancy that 
they would have been born alive had their mother’s labor been 
induced before killing them.  

Every woman who aborts intuits that what she is doing is 
wrong.  But few understand just how wrong.  And at that 
terrifying moment, fewer still want to understand.  But we 
have had countless mothers tell us they would have killed their 
baby had they not first seen our abortion photos.  Even more 
have told us they would never have aborted had they seen the 
pictures before, instead of after, making this tragic mistake.  
They all say essentially the same thing:  “I didn’t realize 
how fully developed my baby was at such an early stage of 
pregnancy.”  “I didn’t understand the violence involved.”

The narrator in this abortion industry video was engaging in 
speech which was both commercial and political.  Selling 
abortion is about reinforcing and exploiting maternal 
ignorance.  It is about telling lies to 
perpetrate business fraud.  Keeping 
abortion legal is about deceptive 
political speech intended to fabricate 
the fiction that abortion is a nominal 
evil best left to personal discretion.  
It is about reinforcing and exploiting 
voter ignorance.  Northland not only 
demands the right to manipulate 
prospective victims (mothers and 
voters) with unconscionable falsehoods, but they then have the 
effrontery to threaten anyone who dares rebut their claims.

All we have done is force open the door down the hall from the 
Northland narrator’s office.  Without saying a word, we simply 
show viewers the reality which Northland’s narrator struggles 
to distort.  Is abortion an expression of “love” or a vicious act 
of violence?  We tacitly challenge viewers to decide whether 
they are going to believe what they hear -- or what they see 

with their own eyes.  Hucksters can spin the facts but the 
camera records the truth.  ( http://www.abortionno.org/index.
php/blog/the_most_shocking_graphic_imagery_four-minute_
abortion_debate_you_will_ever/ ).

Our video is a consumer protection exposé.  But it is also 
political speech intended to protect the voting public.  We 
may not be able to stop all the killing.  We may not be able 
to stop the lies used to conceal the killing.  But we have 
an incontestable right to expose and rebut those lies.  And 
if our rebuttal weren’t humiliating the liars, the Northland 
abortionists wouldn’t be trying to shut down this debate 
by demanding the right to spew their propaganda without 
meaningful accountability.

Pro-aborts attempt to silence our message wherever we 
go, including the universities. In February, our Genocide 
Awareness Project (GAP) was set up at four Florida 

universities.  The photo above 
was taken at Florida State GAP on 
February 15-16, 2011.  One student 
with an accordion constantly circled 
our big, outdoor abortion photo 
exhibit display and each time any 
other student attempted to engage 
us in conversation, he would play as 
loudly as he could to make dialogue 
impossible.  

In Seattle, on March 19, our associates displayed CBR 
“Choice” abortion photo signs at the Washington “I Stand 
with Planned Parenthood Day” rally.  The Planned Parenthood 
supporters, volunteers and staff reflexively held objects in 
front of our photos so they could not be seen by passersby.  We 
encounter these kinds of obstruction everywhere we go.  The 
pro-aborts want to be able to lie about abortion and to tell those 
lies with impunity.  They know they can’t win the abortion 

During Florida State GAP on February 15-16, 2011, pro-aborts used 
fabric signs hoisted on poles to protest GAP.  They also chanted all 
day long in order to drown out our team members’ efforts to engage 
other students in conversation.  See riveting video footage here:   
www.youtube.com/watch?v=iLeqDkA4lWI  and here:
www.youtube.com/watch?v=hz0bV89PHKI&feature=related

“…now that I’ve seen those 
horrifying pictures, I will do 

anything that I can to prevent this 
phenomenon from happening.” 

18-year-old female, Thessaloniki, Greece, 
March 26, 2011, AbortionNO.org web survey
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Your continued support will help us 
protect vulnerable preborn children.   
“The LORD looked and was displeased 
that there was no justice.”  Isaiah 59:15b 

Prayer Requests
•  That CBR abortion videos save even more babies 
•  Funding & volunteers to conduct our Corporate 

Accountability Project (CAP) and run our trucks

Events
GAP
Apr. 4-5 Eastern Kentucky University
Apr. 6-7 Florida A&M University
Apr. 6-7 University of Kentucky
Apr. 13-14 California State University, Long Beach
Apr. 20-21 University of California, Irvine

TRAINING
Apr. 2 Pro-Life Training Academy Richmond, KY
Apr. 2 Texas Students for Life Conference
 presentation, College Station, TX

When CBR associates displayed CBR “Choice” abortion photo signs 
on March 19 at the Washington “I Stand with Planned Parenthood 
Day” rally, the pro-aborts were desperate.  They used whatever they 
could, including their jackets and pink PP signs, to hide the truth at 
Cal Anderson Park in Seattle.

argument so they try to stifle debate, shout down criticism 
and cover up the evidence which proves that they are lying.  
Without countervailing speech rights, and great CBR lawyers 
to protect those rights, they would succeed.

The Northland abortionists obviously want to hide the truth 
about abortion, but the primary reason they are trying to 
ban our use of the footage depicting their narrator’s lies is 
that those clips reveal the embarrassing lengths to which the 
abortion industry will go to mislead consumers and voters.  
Had we merely used a written transcript of their narrator’s 
untruths, it is less likely that they would have threatened us.  
But our objective wasn’t merely to prove they are wrong; it 
was also to prove they are frauds.

Northland could have made every one of their disingenuous 
claims in a written essay posted on their homepage.  But they 
understand the persuasive power of sight and sound.  So they 
humanized their pitch to better obscure the inhumanity of the 
abortions they are trying to sell.  They cleverly staged countless 
visual and aural cues intended to create a false impression 
of normalcy which hides the perverse abnormality of the 
abortions they describe in nearly sacramental terms.  

We want viewers to be able to see the narrator’s thoughtful 
demeanor and hear her measured tones.  We want them to 
see the lovely floral arrangement on her desk and the tasteful 
artwork on her walls.  We want them to realize that every 
aspect of this carefully contrived Potemkin Village belies 
the carnage taking place just down the hall.  Cutting back 
and forth between imagery of women being bamboozled and 
babies being butchered produces a jarring discontinuity which 

Help CBR – Donate 
Frequent Flyer Miles 

Consider donating your frequent flyer miles to CBR to 
help meet our travel needs in the U.S. as well as to 
fulfill some international requests for help.

unmasks Northland’s depravity but also their dishonesty.

To mix metaphors, the Fair Use doctrine is designed to level 
the playing field in the marketplace of ideas.  It imposes a 
measure of accountability on powerful speakers whose claims 
might otherwise go uncontested.  The abortion industry has 
a de facto legal right to use misleading video to make their 
arguments.  We have a concomitant legal right to use as much 
of that same video as is minimally necessary to refute those 
arguments.  No attorney general or district attorney is going 
to protect the public interest by investigating Northland’s 
deceptive advertising practices.  That burden falls to us, and 
we accept the challenge.  
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Address corrections 
addresschanges@cbrinfo.org

Electronic funds donations 
ACH@cbrinfo.org

Credit card donations 
creditcards@cbrinfo.org

Product order inquiries 
productorders@cbrinfo.org

Estate donations 
plannedgiving@cbrinfo.org
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Speaking The Truth In Love

“

	 					Well,	it	[AbortionNO.org]	made	me	obviously	not	want	to	go	

through	with	my	abortion	which	is	tomorrow.	

15-year-old female, Cambridge, England,  
March 27, 2011, AbortionNO.org web survey

“
Huge crowds of Florida State students saw the truth about abortion at GAP on 
February 15-16, 2011.


